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This was the headline of a story that ran on
CBS and KFF Health News.

This increasingly marketed treatment
modality poses complex and potentially
controversial ethical concerns.

Most likely, we’ve all seen ads promoting
“teeth in a day,” the dental procedure
where patients’ teeth are extracted,

and implants are placed all in the same
appointment, publicized as allowing the
patient to leave with a full and restored
smile on the same day they arrived.

This is being heavily promoted to the public
as a cutting-edge solution to all dental
problems.

Our cherished profession is now a target for
marketers to approach the public whom we
serve directly in a fashion similar to drug
companies sponsoring televised ads for a
plethora of medicines treating various
ilinesses. Given the ubiquity of these ads,
one wonders if beliefs are sown that
undermine viewers’ trust in their
practitioners: do they have an illness that
their healthcare provider may have failed to
diagnose? Perhaps

a better treatment option is available to
them that their providers have

overlooked. Reciprocally, providers may feel
pressured to recommend or prescribe
treatments whose market presence is
loudest.

As ethical clinicians, we have a
responsibility to adhere to the ADA’s
precious ethical principles guiding our
profession.3 These principles should not
be viewed as regulations but as
welcomed guidance and protection as we
serve the public.

Many publications portray the All-on-4

as a comprehensive and quick solution for a
fixed full-arch restoration on the day of
surgery. This immediate result, combined
with stories of satisfied patients reporting
significant improvements in their quality
of life as far as speaking, eating, and
esthetics, has captured the interest of many.

In the CBS story mentioned above, Dr.
William Giannobile, Dean of the

Harvard School of Dental Medicine, says,
“There are many cases where teeth, they’re
perfectly fine, and they’re being removed
unnecessarily. | really hate

to say it, but many of them are doing it
because these procedures, froma
monetary standpoint, they’re much more
beneficial to the practitioner.”

In the same story, Dr. Tim Kosinski,
who is a representative of the Academy of

General Dentistry, said he has placed more than

19,000 implants and that he examines as many
as five patients a month who have been
recommended for full-arch implants that he
deems unnecessary.

Kosinski said, “There is a push in the
profession to remove teeth that could be
saved. But the public isn’t aware.”

Jaime Lozada, director of the dental implant
residency program at Loma Linda University,
said he’d not only witnessed an increase in
dentists extracting “perfectly healthy teeth”
but also treated a rash

of patients with mouths full of ill-fitting
implants that had to be surgically replaced.

Lozada said in August that he’d treated
seven such patients in just three months.
“When individuals just make a decision of
extracting teeth to make it simple and make
money quick, so to speak, that’s where |
have a problem,” Lozada said. “And it
happens quite often.”

“Our cherished profession is
now a target for marketers
to approach the public
whom we serve directly in a
fashion similar to drug
companies sponsoring
televised
ads for a plethora of
medicines treating various
illnesses.”

Where is the patient’s autonomy? Was
veracity considered when informing the
patient of the true condition of their teeth
and giving all options available to them?
Were they informed of all the benefits and
risks? Was paternalism applied to benefit
primarily the clinician over the patient?
Moreover, was it even the clinician who
pushed for this treatment option, or was it a
salesperson or an office manager?

Was nonmaleficence applied such that the
clinician has been properly trained in
recognizing if the patient is a candidate for
such a treatment modality and to
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provide a predictable treatment that the FIDELITY
patient can appropriately maintain? Were We must resist the lure of finances or the
beneficence and justice applied when a pressure that we must provide such
practitioner’s recommendation treatment just to keep up with the dentist
led a patient to commit to a $60,000 loan and “next door.”
receive unnecessary treatment with
significant loss of precious bone or even AUTONOMY
failing treatment? We must give the patient, armed with all
information, the freedom to choose which
In many continuing education courses, treatment option they are willing to accept within
buzzwords, and phrases like “lead,” the standards of care.
“leverage platforms like Facebook and As ethical dentists, we must embrace
Instagram,” “incentives to patients to these principles and reaffirm our
recommend All-on 4,” financing options,” and commitment to deliver evidence-based,
“virtual consultations” have become patient-centered care.
commonplace.
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NONMALEFICENCE

All-on-4, hybrid, fixed-implant denture,

fixed implant-supported prosthesis, and
other such procedures are all good

options for the right patient. However, we as
clinicians must be properly trained to know if
the patient is a good candidate for such
treatment modalities and be properly trained
to provide them.

VERACITY

We must take the time to provide the
patient, in non-biased language they can
understand, with all possible treatment
options, not downplay the risks, including
financial implications, and not leave any of
this step to a “sales” person.
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